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WOMEN HARASSMENT AND ROLE OF MEDIA 
By 
AMTULLAH TAHIR 


Abstract 


This research work explores the role of media in women harassment. The purpose of 
this study is to find or identify key issues relating to the women harassment and role 
of media. Firstly the meaning of harassment should be known before understanding 
the real impacts of harassment and role of media. Harassment is an act of extreme 
mental, physical or emotional distress or persistent attack toward others 
(women/men/children). Women harassment is an act of tormenting women mentally, 
physically and emotionally at public, workplace or societal level. In our societies 
women are harassing; people put them in fear of their society. The aim of 
research/study is clarify the condition of women harassment cases and how media is 
playing role to control/overcome this harmful/terrible situation in our societies or 
countries. We will study the role of media in this context. It is necessary to consider 
the role of media in women harassment context. The involvement of the media in 
women harassment is complex. The conspiracy of women harassment is being 
increasing/growing day by day for last few years and media had still not played any 
effective roles in minimizing women harassment cases, however; media can play a 
lead role in the society against harassment of women. This proposal intends to 
understand the dynamics between women harassment and media role. There are dual 
role of media in women harassment; positive role and negative role. | will apply 


qualitative methodology for this research study. 


Chapter 1 


1. Introduction 


Times have changed and present time is reflective of Media playing an instrumental role 
in changing the mindset of the people in various ways. It has been a major force behind 
many social changes, debates, mass movements and creating activist groups. Nobody is 
unfamiliar with some of the most brutal and heinous crimes related to rape like Motorway 
Gang Rape (2020), Mukhtaran Maai Gang Rape Case (2002), First year student gang- 
raped in Lahore at gunpoint Case, Faislabad physical harassment and violence Case, 
Zainab Rape Case etc. These cases of women atrocities would not have been able to 
draw such immense attention of the masses without the active employment of media tools 
by them and the people expressing their strong opinion on the different facets of the case. 
Times are such where important happenings and issues become a matter of concern and 
widespread debate within seconds of the outbreak of the event. Digital Activism has 
completely revolutionized the area of ICT and has created a platform which is more 
interactive, participatory, trackable and measurable and above all a very strong tool of 
mass sharing of ideas and viewpoints, resulting in the formation of very strong and active 
Opinion groups or activists or advocacy groups. According to Guardian, “The new 
movement is powerful yet diffuse, linked not by physical closeness or even necessarily 
by political consensus, but by the mobilizing force of media. A Hashtag or twitter can link 
the disparate fates of unarmed black men shot down by white police in a way that 
transcends geographical boundaries and time zones. A shared post on Facebook can 
organize a protest in a matter of minutes. Documentary photos and videos can be 
distributed on Tumblr Pages, through Instagram and Vines. There have been 
innumerable instances where media activities have been the root cause of social concern, 
widespread debate and discussion and social upsurge and where they have been the 
strongest tool behind all kinds of social activism based campaigns. When the question of 
Media Activism and specially internet activism arises, the power of various media cannot 
be undermined or ignored. No matter whether its blogging or Facebook or twitter, they all 
have been equally instrumental behind inspiring and giving rise to so many uprisings and 


mass protests and revolutions. Pakistan is full of innumerable examples where we find 
media acting as a strong force behind many agitations, mass mobilization and mass 
opinion building. Whether its Abid Malhi’s arrest for a tweet or the national wave of support 
for Zainab and the mass protest against outdated women protection laws or the public 
anger highlighted in the media regarding these issue becoming a strong matter of debate 
or the political activism created on by political parties like PPP, PLMN or PTI where had 
an active role in influencing the mindset of the voters and bringing a major political change 
in the country. 


Thanks to social media networks such as Facebook, as well as traditional media, the 
power for change in the world today is more in reach than previously imaginable. For 
difficult human rights issues such as violence against women, Facebook helps 
organizations and activists keep the subject — be it acid attacks, female genital mutilation 
or domestic violence — at the forefront of people’s minds. 


In this paper, | highlight various anti-violence incidents against women. Many of the media 
platforms highlighted here temper humour with information, offer a significant way for their 
readers to help, and make those in the fight feel less powerless and part of something 
greater. They present a unique perspective on a global issue — one we can all get behind. 
So pick and choose a couple to ‘like’, or better yet — ‘like’ them all and get informed and 
take action 
1.2. Women in Pakistan: The Silent Reality of Violence| Harassment, Sexual 
Violence 

According to the United Nations, 1 in every 3 women globally physical abuse during their 
lives. In fact Pakistan the situation is no different, crimes against women make up the 
majority of the violence that takes place here. The UN (United Nations) and (GoP) the 
Government of Punjab jointly released a report. According to it 90% of women in Pakistan 
have experienced some sort of domestic violence, at the hands of their husbands of 
families. 0.4% of women take their cases to courts. 50% of women report that violence 
either increases or does not change when they are pregnant. 47% of married women 
have experienced sexual abuse, particularly domestic rape. 50% of women who 


experience do not respond in any way and suffer silently. A very few women report the 


harassment cases. The issue is not just of underreporting. In fact, from the very few cases 
that are reported, less than 5% of the perpetrators are punished by law. 


According to the statistics presented by Madadgaar National Helpline 1098 and the 
National Commission for Children, Pakistan is among countries where around 70% of 
women and girls have experienced violence by their partners and around 93% of women 
have experienced different forms of sexual misconduct in public places in their lifetime. 
According to the same helpline, over 9,000 women and children have asked for protection 
by either contacting the helpline via phone or visiting in person. 


Violence against women has been described as 'routine' by Human Rights Watch and 
includes forced marriages, domestic violence and cyber harassment. The last one occurs 
in a society with a large gender divide, as over 70 per cent of internet users are men. 


However, women are making their voice heard. 
1.3. Media and Women Issues and harassment 


When talking about Traditional as well as activism and its increasing significance in the 
direction of social change in the last few years, a major fact which cannot be denied is 
that media besides dealing with the various aspects of society and its issues and 
concerns, has also been very active in showcasing women related matters and issues 
and has also at times acted as strong advocates of women’s rights and freedom. There 
are quite a good number of cases where media has been very successful in influencing 
the mindset of the viewers regarding their perception towards certain prominent women 
issues and problems and where it has been instrumental behind the formation of strong 
opinion groups and protests and mass demonstrations. In the present times, we find the 
widespread use of blogs, social networking websites, twitter and smart phones as highly 
powerful and extremely influential platforms where issues related to women injustices and 
atrocities as well as violation of human rights, domestic violence and infringement of 
freedom of speech, thought and expression can be discussed or shared, thus contributing 
in building strong opinion groups or lobbyists with a very focused point of view and giving 


rise to people’s movements. 


A term which is highly being discussed at various platforms is women harassment. The 
best example of growing usage of different media platform for bringing social changes is 
the example of various cyber campaigns which have taken place from time to time to 
showcase violence against women. Some of the prominent ones amongst them are 
Justice for Zainab, Women Protection Campaigns, Men against rape and discrimination, 
Aurat March and violence against women, and Stop Acid Attacks E-Campaign. 


1.4. Women Harassment: Media Representation of Violent Issues in the 
Perspective of Pakistan 


Women in Pakistan use social media to fight gender-based violence. 


Conceptual Framework: Men and women are created equal and they have equal rights 
and respect in the society. While on the other hand there is a discrimination prevailing all 
over the world with the women of every society and every religion. Everyday a number of 
women face not only discrimination but also violence from their counterpart in different 


fields of their life. 


According to a report published by the World Bank in 1993, one third of women in the 
world have faced violence, at least once in their life time. It is found in most of the cases 
of violence that some family member or spouse of mostly women is the abuser of that 
violent act. Moreover Feminists believe that Patriarchy is the root cause of violation of 
women rights. Male domination in the society sometimes causes most of the cases of 
violence against women, remained unreported or underreported. Especially the cases of 
sexual harassment are usually unfiled as well unreported in media, due to the shame and 
embarrassment attached to the honor of the family. Likewise found through a study about 
the sexual harassment at workplace and analyzed that only one fourth of reported cases 


of sexual harassment are filed in court for justice. 


Due to the importance and sensitiveness of the issue, a resolution was designed and 
passed by the United Nation to memo rate 25th November as International Day for the 


Elimination of Violence against Women. In 1995 a conference held by United Nation in 


Beijing passed a declaration for protection of women’s rights as violence against women. 


The Beijing declaration states in article 117 that Violence against women is one of the 
crucial social mechanisms by which women are forced into a subordinate position 


compared to men. 


Article 118 states Violence against women is a manifestation of the historically unequal 
power relations between men and women, which have led to domination over and 


discrimination against women by men and to the prevention of women's full advancement. 


Pakistan has a male dominated society with men in power not only politically, 
economically but also socially. Man and women are separated socially on different 
grounds of duties and rights. Main authority and decision power is the right of men and 
women have to accept the decisions of men in every matter, either they are wrong or 
right. Therefore in a patriarchal society like Pakistan, it is really difficult to talk about such 


sensitive issue like the violence against women. 


From the last few decades, now Pakistani government have identified the problematic 
issues of women and accepted the violence against women as one of the key cause of 
discrimination and exploitation of rights of women in society. Moreover, states that 
violence against women and chronic issues of Violence against women are no more a 
family or domestic matter but rather it has become a public issue. Therefore such a kind 
of problematic issues should have to be given proper place by media to highlight the 
problems which are caused in the society because of violence against women. Some of 
the issues are discussed as are usually considered important under patriarchy for 


violence against women all over the world. 
1.4.1. Physical Torture 


In some male dominant customs and patriarchal societies violence against women is 
justified as punishment and for the cause of discipline in society and family. For some 
people physical torture and domestic violence is also considered as the private a matter 
of the concerned family that is why government or state agents don’t feel the need to 
report or take action against the abusers of such violence against women. 


According to a statistical study done by World Health Organization (WHO), women from 
20% to 50% accept that they have faced physical torture from their male partner, at least 
once in their life. In many Asian countries like Pakistan, women are treated as citizens of 
second class and inferior to men. While in majority of countries the main reason for 
women to seek divorce from their husbands is physical torture, which they face from their 
husbands. 


1.4.2. Sexual Harassment 


Sexual harassment and cases of rape have reached on the top place on the list of 
violence against women in many countries. Unwanted sexual favor and some verbal 
(sexually colored comments) or physical conduct for having sexual relation is called as 
sexual harassment. It is revealed through a survey study that 87% of women face sexual 


harassment in every country. According to a report of 


Human Rights Commission of Pakistan (HRCP) there has been a very high increasing 
level of cases of sexual harassment and rape during the last decade in the country, with 
the estimation of one woman is raped in every two hours (HRCP, 2000b). Moreover, 
according to some other reports this figure is very high because due to some social 
pressures and shame attached with such types of cases, majority cases are remained 
unreported in media and never filed in the court. Especially the cases of sexual 
harassment are usually unfiled as well unreported in media, due to the shame and 
embarrassment attached to the honor of the family. Likewise found through a study about 
the sexual harassment at workplace and analyzed that only one fourth of reported cases 
of sexual harassment are filed in court for justice. The same report of HRCP also found 
that there is a very high increase in the cases of gang rape as well, during the last few 
decades in the country. Additionally to all this, one more very painful violent act is this 
that in a number of places in the tribal areas the women are raped in public or in front of 
their family members, in exchange of some quarrel between the male groups of two 


families. 


1.5. Some Popular Campaigns and Cases on Media 


As women’s activism around #Metoo, #Justice for Zainab #Aurat March and other 
movements continue to build, social media and traditional media are giving women a 
space to speak up and be heard. From politicians and lawmakers to farmers and small 
business owners, conversations on social media are connecting women around the world 
so they can support one another in the push for change. Here some cases are given 
against women harassment which are reported and criticized by all and sundry in the 
history of Pakistan, both traditional and social media are active on these cases. 
Awareness and information regarding women harassment and violence are disseminated 


with the use of traditional and social media. 
e Mukhtaran Mai Gang Rape Case 


A case which shook the conscience of the masses and literally forced every person to 
come on the streets and stage their protest against the lethargic Pakistan Legal system 
and which shook the very foundation of the functioning of the judiciary. 


Mukhtaran Bibi, who is now widely known as Mukhtar Mai, is a Pakistani woman from a 


small rural village called Meerwala. 


On 22nd June 2002, Mukhtar Mai was gang-raped by four men of the local tribe of Mastoi. 
First, Mukhtar’s little brother and then a 12-old boy, Shakoor, was kidnapped and raped 
by three men from the Mastoi tribe. As Mastoi is more powerful than Shakoor’s family, the 
rapists asked the boy to keep quiet. Shakoor refused to do so. Then, one of the rapists, 
Khalig, accused the 12-year old boy of having sexual affairs with his sister, Salma. 


So, as per the custom of the region, a tribal council was involved to settle the dispute. 
The council concluded Shakoor should marry Salma while Mukhtar is married to a Mastoi 
man. Khalig the rapist and other Mastoi men refused and rather suggested that they would 
‘forgive’ Shakoor if Mukhtar came to apologize for what her little brother did. But when 
Mukhtar arrived at the house of a Mastoi man, she was brutally dragged to a nearby hut 
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and was gang-raped by four Mastoi men while ten other people watched. Mukhtar was 
encouraged by the support so she filed her case against the Mastoi tribesmen. In a culture 
where a rape victim is expected to kill herself, Mukhtar pursued her case with courage 
and bravery. Per Mukhtar’s identification, fourteen suspects were arrested by police. The 
case started to get international media attention. By July 3rd, the BBC had picked up on 
the story. Time magazine ran a story on the case five days later. Pakistani media gave a 
huge coverage to the case and made sure that culprits sentenced to death. 


e #JusticeForZainab: Anger and anguish 


Zainab disappeared on 4 January and her body was found five days later in a rubbish 
dump. Police said there had been several similar child murders in the past two years in 
Kasur but her killing proved to be a tipping point. It triggered widespread outrage, 
including protests complaining of police incompetence. Two people were killed in clashes. 
Zainab's family said the police did not take action during the five days from when she was 
reported missing until her body was found. Relatives, not police, recovered CCTV footage 
of her last movements. The footage, which showed a girl being led away by a man, was 
circulated widely on social media. The hashtag #JusticeForZainab later went viral, with 
many Pakistanis calling for action. On 23 January, 24-year-old Imran Ali was arrested 
through a DNA match. He was sentenced to death in February for Zainab's rape and 


murder. 


e the Me Too Movement 


The “Me Too” movement, which focuses on the experiences of sexual violence survivors, 
has earned a large response in part because sexual harassment and sexual assault 
impact people every day. By sharing their own experiences, the movement's proponents 
make clear just how common sexual harassment is. The hope is that, if people are more 
aware of sexual harassment and how casually it is sometimes treated, then tolerance for 
it will decrease and support for victims will rise. The Me Too movement is primarily 
concerned with two types of behavior: sexual harassment and sexual assault. Although 
the precise legal definitions of these terms may vary from state to state, they are generally 


understood as referring to specific inappropriate and unwanted sexual behaviors, 
especially in the workplace or at school. 


Many famous personalities from the world especially from Pakistan revealed their 
harassment stories by using traditional and social media, these stories helped other 


women to fight against harassment and violence. 


Chapter 2 


Review of Literature 


As said by Mohammad El-Nawawy and Sahar Khamir in “Political Activism 2.0: 
Company the Role of Social Media in Egypt’s “Facebook Revolution” and Iran’s “Twitter 


Uprising”, “Media has been effective in bringing together the youngsters and empowering 


them in their fights against repressive regimes and their struggle for independence. 


According to Mirani, S. et al, new Information communication technologies have emerged 
as strong tools for social engagement. It plays a vital role in shaping social movements, 
raising awareness and ultimately giving rise to a voice-setting ground for activism and 


citizen journalism. 


According to Sarup K (2005), the key role of media should always be to bring out cases 
of social evils and wrong doings prevalent in society. The writer brings before a major fact 
that cases of violence against women has always been very sensitive and sensational 
and this is the area which demands more cautious and balanced coverage by media. The 
author has stressed that media has a greater role to play in the direction of creating 
awareness amongst violence striken women section and make them more well informed 
about their rights in order to make them self-independent and strong. According to her, 
“By increasing access to confidential resources and information about sexual assault, 
dating and domestic violence and stalking and by improving law enforcement 
communication between jurisdictions, media are critical to ending violence against 
women and girls. As with most positive technological developments, potential negative 
impacts are inherent and should be addressed. So media should develop story lines, 
images, characters, programmes and products that promote healthy attitudes towards 
women, masculinity relationships and sexuality. Media should provide fair and full 
coverage of women in politics, sports, business, health and education. Women face 
various types of injustices like domestic violence, sexual harassment at workplace, acid 
attacks etc. Facebook page named, “Fighting injustices against Pakistan women “, 
discusses about the various women laws, women related major judicial declarations to 


make women sufficiently informed about some of the major issues concerning them and 
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the legal remedy available in order to make them more confident and strong in the present 


patriarchal set up of society. 


Another Facebook page named, “ Arcis-Fight against women injustice “ by making use 
of highly motivating slogans and lines greatly inspires women to raise their voice against 
all kinds of injustices being done on them and ignites a true spirit of courage and 


confidence in them. 


According to Smith, C (2014), social media and specially Facebook is one of the 
strongest platform where amongst all global issues, violence against women related 
issues finds the most supporters. The author also highlights 16 anti-violence against 
women related Facebook pages that are very impressive and unique in terms of the 
issues they deal with and their style of delivery. 


Chakrabart, K. (2013) commented on the usefulness of new media and the 
transformative potential of social media by saying that in the post-Facebook world, the 
nature of involvement and engagement of people have undergone remarkable changes. 
The freedom and independence of media has provided ample opportunity to stage and 
bring forth the various contemporary women issues and women movement dealing with 
gender issues like women atrocities and injustice. The author pointed out that the very 
decentralized, interactive and participatory nature of media has enabled various women 
activists and organizations to raise their voices against the vicious impact of gender bias 


and gender violence. 


Social media sites like Facebook, Twitter, My Space, Blogs, You Tube and numerous 
online communities have created platforms for strong participation of the people in some 
of the major debates and discussions concerning gender discrimination, especially 


discrimination of women in terms of equality of rights and security. 


A major study which has rightly described how media has been instrumental in the 
direction of maligning the status of women, thus affecting their position in society was 
done by Halder, D.(2015). The author cited certain examples of women celebrities who 
are female journalists and how they have been harassed due to the damaging impact of 
media. The author has criticized media by commenting that the advent of digital 
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communication technology has made the attack on women more frequent, more viral, 
organized, and personal and with a set pattern. The author by citing the example of 
Sagarika Ghosh, a senior woman journalist tried to draw the attention of the masses 
towards how women are harassed and have been the victims of social media abuse, 


specially twitter. 


VAWA (Voice Against Women Atrocity), is a Facebook page which regularly posts 
inspiring write-ups focusing on gender laws and showing the path towards how women 


should fight for their rights and freedom. 


The description given by Ahmed, F. (2005) in his blog, “The Law: Legal Analysis Wing” 
has very rightly described the present contribution of social media platforms. He says that 
social media nowadays is just not restricted to gossiping, love and friendship based 
postings but rather it’s being increasingly used to discuss serious socio-economic and 
legal issues which greatly influence the mindset of the viewers. The author says that 
nowadays social media is flooded with pictures, posts, links and videos strongly 


advocating women issues, specially gender equality. 


According to internet link, “How has Facebook affected the quality life for women in 
Pakistan”, in today’s patriarchal society, social media is the first platform which has 
provided equal opportunity to both men and women. Facebook has given new dimension 
to a woman’s identity by serving the purpose of being the most widely used platform 
where women can post her feelings in the form of Facebook status, pics, comments, likes 
and shares and thus stage her opinion in a very strong manner amongst the masses 


which was earlier unnoticed and unheard. 


Avery important article by Sanghani, R. (2014) rightly emphasizes on the ever increasing 
significance of social media in terms of bringing forth women issues, especially rape 
cases. She comments that women are rather nowadays sharing their personal stories of 
rape on social media, self-identifying as rape survivors. But she has also pointed out that 
the increasing number of posts are also at the same time very saddening as they reflect 
clearly the increasing cases of sexual violence in country and the government's negligent 


approach. 


12 


Chapter 3 


Objectives of the study 


The study was conducted with the following objectives: 


1. To develop an in depth understanding about the growing significance of media in 
highlighting various women issues and problems 

2. To explore the various ways in which media has played an active role in 
showcasing instances of women injustices and atrocities 

3. To develop an overview of the opinion of the Pakistani youth regarding the role of 
media in highlighting women related issues and problems 

4. To derive a conclusion on the basis of the opinion of the youngsters regarding 
whether media has been successful in strongly raising the various women issues 
and cases of women atrocities and thus creating a strong opinion base amongst 


the masses 
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Chapter 4 
Methodology 


The content analysis of all the news reports, which were broadcasted daily from both 
the channels. Through the purposive sampling, the three different hours are selected 
every day in the morning and evening news bulletins. The reported news is analyzed 


with a mixed mode of qualitative and quantitative method of study 
4.1. Data Collection 


The research made an exhaustive study of various online secondary data available which 
described about the growing significance of media in strengthening women’s status in 
society by acting as strong advocates championing their issues and point of view. The 
study also employed primary research method and a survey has been conducted on 
Pakistani Youth by employing Questionnaire Method. 


4.2. Sample Design 


The study employed Survey Methodology in the form of questionnaire distributed 
randomly to a sample strength of 50 students of the age group of 18-28 to gather primary 
data in the form of their feedback on the topic and to seek their opinion about how much 
and in which way do they feel media to be emerging as one of the strongest weapons for 
safeguarding women rights and freedom of speech, thought and expression. 
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Chapter 5 


Results and Findings Data 


Data so obtained was analyzed on the basis of percentage method and presented below 


from pie charts 1-10. 
5.1. Regular user of Media 
Response to the question, “Are you a regular user of Media?” (Pie Chart 5.1) 


Pie Chart 5.1: Regular user of Media 


Regular Use of Media 


Key findings 


Out of the total 50 respondents, 96% youth confirmed that they are regular users of Media 
and a very nominal 4% of the sample said they were not regular users. The results clearly 
demonstrated that in the present times media has emerged as the strongest and the most 
widely used media platform by the youngsters. There are a number of reasons behind 


growing popularity of Media amongst the youth, whether it is their interactive and very 
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participatory format or interesting quality or the fact that they are a very important 
networking medium. But it cannot be denied that this media has tremendous influencing 


impact on the mindset of the youth. 
5.2. Regularly used Media 


Response to the question, “If Yes, then which one of these do you regularly use?” (Pie 
Chart 5.2) 


Pie Chart 5.2: Regularly used Media 


E Print Media 
E Electronic Media 
m Social Media 


Key Findings 


A major observation of the study was that out of all media tools maximum number of 
respondents, ie. 10% of the youth used print media as one of their most liked and 
preferred digital media tool, followed by 15% using electronic media as the most preferred 
tool. The third highest percentage was of media being used by 73% of the sample. The 
results indicate that youth of the age group of 18-28 years were mostly using WhatsApp 
and Facebook as well as traditional media and the contents on these digital platforms 


were mostly noticed and talked about by the youth. 
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5.3. Frequency of Usage of Media 


Tools Response to the question, “What is the frequency of usage of Media Tools?” (Pie 
Chart 5.3) 


Pie Chart 5.3: Regularly usage of media tools 


Regularly usage of media tools 


m 4-5 times a day 
E 4-5 times a week 
E 1-2 times a day 
E 1-2- times a week 


E others 


Key Findings The above results made it very clear that media has undoubtedly taken 
the place of being the most popular media amongst the youth, although they might be 
using it for different purposes. Therefore it becomes very necessary to find out their 
frequency of the usage of media so that it becomes clear as what level of significance do 
they attach to these tools. More than half of the sample, i.e 54% of them used media 4-5 
times a day. 29% of the sample replied that they used media 1-2 times a day. The findings 
are clear indications that youth are very addicted towards media. The percentage of 
usage in terms of other frequency interval was very less, i.e 10% and below. The findings 
revealed that media contents greatly influence the perception of the youth as they are the 
regular users of this media and moreover they mostly use it 4-5 times a day, which is a 


sufficient number to indicate that they love using media and consider it as one of the most 
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beneficial and interesting tool to reach out to their friends, relatives and the public at large 


and a very effective medium to bring forth their views and opinion in front of the public. 


5.4. Purpose behind using Media 
Response to the question, “You use Media mostly for?” (Pie Chart 5.4) 


Pie Chart 5.4: Purpose of using Media 


Purpose of using Media 


E Getting Information 
E Networking 
m Entertainment 


E opinion sharing/building 


Key Findings 


A major finding of the research study was regarding the purpose behind youth making 
use of Media. Majority of the respondents, i.e 58% of them were of the strong opinion that 
they used media for gathering information about latest issues, happenings and trends of 
the society, indicating that in the present times people, especially youth who are the 
regular users of media consider it to be as one of the major news source too besides just 
using it as tool for networking with friends or entertainment. We also cannot ignore the 
fact that one of major functions of media has always been making friends and networking 
with them, so 23% of the sample’s opinion was that they use this media for this purpose. 
9% of the respondents were again of the view that media nowadays by also showcasing 
various prominent issues and happenings of the society, especially women issues 
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contribute to great extent in sharing and building up strong opinion groups amongst the 
masses. A major finding which emerged from the study was that the least number of 
people, i.e. only 10% of them nowadays use media just for entertainment. Thus 68% of 
the youth nowadays use this tool very constructively for being informed and then sharing 


their opinion with all likeminded people and finally building a strong opinion group. 
5.5. Nature of activity mostly done by respondents on Media 


(Pie Chart 5.5) Response to the question, “What is the nature of activity mostly done by 
you on Media?” 


Pie Chart 5.5: Nature of Activity done by Respondents 
Nature of Activity done by Respondents 


E Commenting 
E Posting 

E Sharing 

E Liking 


E silently reading 


Key Findings 


A major observation of the study was that in the present times, since this tool is being 
used primarily by youngsters for sharing and building a strong opinion group amongst the 
masses, the nature of activity they mostly resort to is liking the various post and comments 
related to social issues as 44% of the sample fall in this category. An equal number of 


youth i.e. 12% regularly post their thoughts concerning the major issues of society or 
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share those posts which they like and believe in. 7% of the sample believed in 


commenting on various posts which reflected their point of view. 


5.6. Media as a powerful platform for influencing the mindset of the viewers 


about the prominent issues related to women 


(Pie Chart 5.6) Response to the question, “Do you feel Media is a powerful platform for 


influencing the mindset of the viewers about the prominent issues related to women?” 


Pie Chart 5.6: Media as opinion builder 


Opinion regarding different media for 
influencing the users' mindset about women 
issues 


Key Findings 


A major objective of the study was to find out the opinion of Pakistani youth regarding the 
role of media in highlighting women related issues and problems. The findings revealed 
a major fact that almost the entire sample of population which consisted of Pakistani 
Youth i.e 92% were of the opinion that media is a powerful platform for influencing the 
viewers mindset about women related issues. No doubt we see that all those cases 
concerning women whether its regarding women rights or various types of atrocities 


against women, primarily rape cases which go unnoticed in the mainstream media, find 
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a place for them in media, where people immediately voice their opinion, share it with 
many more, give rise to debates and discussions and create a strong follower group. Thus 
Pakistani Youth strongly felt that social media as well as traditional media in a way has 
emerged as a platform which has given voice to the voiceless and the very neglected and 
tortured women sections of the society, where they don’t shy away in bringing forth their 
painful stories amongst the masses and such stories greatly influence the mindset of the 
youth propelling them to come forward and stage their view point on it and build up a 
strong opinion group. 


5.7. Women Issue which attracts the attention of the respondents to the most 


Response to the question, “If yes, then indicate which type of women issue attracts your 
attention to the most?” (Pie Chart 5.7) 


Pie Chart 5.7: Women Issue attracts attention of the respondents to the most 


Women Issue which attracts the attention of the 
Respondent to the most 


E Rape and Sexual Assault 
E Gender Discrimination 
E Dowry 


m Domestic Voilence 


Key Findings 


A major objective of the study was to know the opinion of Pakistani Youth regarding do 
they feel that Media has emerged as a very strong alternate media in showcasing women 
issues and atrocities and does it really motivate the masses to come forward and fight for 
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gender justice. Majority of the respondents, i.e. 52% of the sample were of the opinion 
that issues related to rape and sexual molestation grabbed the eyeballs of the youth to 
the greatest extent and have been successful in giving rise to mass agitations and 
protests. 28% of the youth were mostly influenced by issues of gender bias. 12% of the 
youth revealed that cases of domestic violence attracted their attention to the most anda 
very nominal number of people, i.e 8% were affected by cases of dowry related tortures 
and deaths. The results made it clear that presently media has become one of the 
strongest platforms where women can talk about their personal worries and pain, 
specially cases related to rape and all kinds of sexual assault have been successful to 
the greatest extent in agitating the youth of the nation and compelling them to come on 
the streets to demonstrate their unity in fighting for gender justice and equality. 


5.8. Whether Media News activates people to the extent of staging protests and 
agitations (Pie Chart 5.8) 


Response to the question, “Do you think Media News and Updates can activate people 
to the extent of staging protests and agitations?” 
Pie Chart 5.8: whether News activates people or not 


whether News activates people to the extent 
of staging protests and agitation 
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Key Findings 


The above findings revealed that media greatly influences the opinion of Pakistani Youth 
regarding various cases of women atrocities and they have been highly instrumental 
behind giving rise to various online debates and discussions, thus leading to the formation 
of a strong opinion group which fight for women justice. Another major conclusion which 
emerged from the survey was that 96% of Pakistani Youth just didn’t consider media as 
a strong tool for showcasing cases of women injustices but they also were of the opinion 
that many such cases of women atrocities highlighted on media have even been highly 
successful in not only influencing the perception level of youth but also driving them to 
the extent of expressing their opinion in the form of mass protests and agitations thus 


demanding for women justice. 


5.9. Whether social impact and strong reaction generated by Media can lead to 
change in Government Policy 


Response to the question, “Do you think the social impact and strong reaction generated 
by Media can lead to change in Government Policy or the Social Environment?” (Pie 
Chart 5.9) 


Pie Chart 5.9: Whether Media can lead to change in Government Policy or Not 


m Yes mNo m m 
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Key Findings 


Majority of the Pakistani Youth were of the opinion that cases of women atrocities 
highlighted on media and the resulting opinion of the masses expressed through protests 
and demonstrations results in changing the social environment, thus forcing the 
government to change their policy which some way or the other has helped in restoration 


of women equality and gender justice. 


5.10. How can Media be used to highlight atrocities on women and create 


strong public opinion and ensure justice 


Response to the question, “To create strong public opinion, how would you use Media to 
highlight atrocities on women and ensure justice?” (Pie Chart 10) 


Pie Chart 5.10: Using Media to highlight atrocities on women 


Using different Media to highlight atrocities on women and 
create strong Public Opinion and ensure justice 


E Posting opinion on social media 
E Publishing in newspapers 
E Posting videos 


= Commenting 


Key Findings 


A major objective of the study was to find out how youth make use of media to bring 
before women issues and cases of atrocities against women. 33% of the youth use media 


for discussing and debating on various issues of women atrocity and gender equality and 
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justice thus creating a strong group of likeminded people who come on the streets to fight 
for women justice. Second highest percentage of youth, i.e. 31% were of the opinion that 
they use media for posting their point of view regarding cases of women injustice and 
atrocities although not to the level of influencing others to unite and form an advocacy 
group. 16% of Pakistani Youth believed in publishing ideas on various media platforms 
which would keep the masses aware and informed about women issues. A very nominal 
percentage, less than 20% of the youth were of the opinion they used media for either 
posting videos on You Tube or commenting on others comments or sharing tweets and 


hashtags. 
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Chapter 6 


Conclusion 


The research study made it amply clear that media has emerged as a very strong 
platform. It is the most widely used media tool where cases of women atrocities are just 
not noticed but where the masses, specially youth get a chance to express their strong 
opinion on various issues, thus giving rise to various forms of protests and demonstrations 
both on media platform as well as on the streets which finally results in compelling the 
government, which is most of the time indifferent and partial to change their policies in 
the direction of restoration of women equality and gender justice. The study through 
certain cases as well as by conducting a survey on Pakistani Youth revealed that youth 
greatly feel that this is one of the strongest platform which highlights women issues, 
especially those where women have been the victims of all kinds of atrocities like rape 
and sexual molestation and taking into consideration the very interactive and participatory 
nature of media, it has also given the youth a place to bring forth their strong opinion as 


well as protest against the negligent and lethargic attitude of the government. 
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